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We’re looking for a… 

SEO Content Executive 

 
Who we are 

Just minutes from Silicon Roundabout and a champion of SME growth and development, Simply Business is 
recognised as 2015 winning number 1 Best Company to Work For in UK through The Sunday Times.  
 
We are also the UK's largest business insurance provider, with 300,000 customers and focusing on the SME and start-
up markets. A challenger to the insurance industry norm, we prioritise the digital experience our products and 
services provide, as well as an internal culture built around innovation, discussion and an Agile working model. And 
by 'Agile', we mean an unswervingly efficient, reflective approach. On any given day in the office, you'll find cross-
functional teams working on exciting projects, releasing new products quickly to disrupt and revolutionise the 
marketplace. 
 
Far from fulfilling a musty insurance stereotype, we’ve created a colourful, collaborative working environment. In our 
head office in central London, you will find a casual dress code, flexible working hours, and an open-plan office where 
our CEO works right beside everyone else.  
 
Unlike other companies you will not be a tiny cog in a corporate machine, but a key part of the business and 
instrumental in its growth. Because we believe that people work more productively and imaginatively when they are 
free from rigid hierarchy and structures, we keep our start-up roots and entrepreneurialism at our heart. We aim give 
our people the freedom and support to pursue what really motivates and excites them. 

 
What you’ll be doing 

SEO is the heart of the Simply Business marketing strategy. And we have a proven track record for delivering success. 
The SEO Content Executive will help deliver our SEO strategy working closely with the SEO and content teams.  
 
Your success will be measured through the performance of our SEO traffic, with goals and targets defined by the SEO 
Manager.  
 
Specific responsibilities include:  
 

 Contribute to the creation of an SEO strategy 

 Contribute to content creation and promotion to support SEO strategy 

 Perform keyword research 

 Perform on-page optimisation to maximise SEO performance 

 Perform outreach and link-building activity 

 Continuously analyse market trends and seasonality in search to help inform the SEO strategy and develop 
content campaigns 

 Work closely with the Customer Insight team, analyse user data and customer insights to understand our 
customers and their journey 

 Keep abreast of the latest SEO and search trends and technologies and share this knowledge with the wider 
marketing team and the organization 

 Perform competitor analysis and content recommendations 

 Work with the Content and SEO team to liaise with freelance writers and/or agencies to help drive the SEO 
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strategy 

 Move seamlessly between the SEO and Branded Content departments, setting the example for collaborative 
working  

 
In your role, you will not only be contributing to the implementation of a market leading SEO programme, but also 
helping to integrate with all other marketing channels to ensure a fully holistic approach is being executed. 
Development is hugely important to us and you will receive on the job training and dedicated workshops as well as 
working alongside industry experts. 

 
Skills we need 

 Previous experience with content creation and outreach activity and understanding of how these contribute 
to SEO 

 Advanced knowledge of Google Search Console, Google Keyword Planner, Google Analytics 

 Intermediate/Advanced knowledge of Excel (e.g. Pivot Tables, V-Lookups etc) 

 Excellent written communication skills and a keen eye for detail 

 A good understanding of online and digital tech, passionate about digital marketing 

 A natural problem solver; demonstrates innovation and a proactive, can-do attitude 

 Excellent communication skills; must be a personable, confident team player, able to build strong 
collaborative relationships 

 A strong advocate of customers: you start with the customer’s needs before deciding the SEO strategy 

 Flexible and tenacious with a focus on delivery 

 Knowledge of Google Webmaster Guidelines and white-hat SEO best practices 

 Basic understanding of HTML and CSS 

 
Skills that would be nice 

 An understanding of PPC and other digital marketing channels 

 An appreciation for Content Management Systems 

 Familiarity with GitHub and the concepts of revision control and source code management 

 Previous content editing experience within the insurance industry 

 Highly analytical. You know which metrics to focus on and will drive performance improvements to these 
metrics 

 Knowledge of Bing Webmaster Tools 

 Familiarity with SEO tools such as Moz, Majestic SEO or similar 

 Presentation skills – we like to keep the whole business up to date with what we’re testing and working on 

 
What we can offer 

Competitive Salary and an excellent Benefits Package (including private health insurance, life assurance and season 
ticket loan) 

 
Where we are 

The City, London or Northampton (the location would be your choice) 



 

3 

 

 

 


